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01 facebook
02 twitter

03 instagram



01 facebook
1.4 billion active users

93% of marketers use this platform

Brands still see organic engagement from users





Wednesday at noon and 2 p.m.

Thursday at 1 and 2 p.m.
Least amount of engagement

Saturday

Least amount of engagement in 

the day

Evenings and early mornings

Thursday

The best times to post are 

Best day to post 

The safest times to post 
weekdays from 10 a.m. to 3 p.m.





Lowest amount 
of engagement 
Saturday

Engagement 
drops off on early 
mornings and 
late nights every 
day.

Best times to post > Monday 11 a.m. & Tuesday 10 a.m. to noon.

It’s safe to post between > 8 a.m. and 4 p.m. on weekdays.



03 instagram
> 70% of US businesses currently use Instagram

Instagram says more than 80% of users follow a 

business on the app

67% of Gen Xers and 60% of millennials say they’re 

more likely to make a purchase from a brand they 

follow





Wednesday at 3 p.m., 

Thursday 5 a.m., 11 a.m., & 3 

to 4 p.m.

Friday at 5 a.m.

Thursday

The best times to 
post are 

Best day to post 

The safest times to post 
Tuesday to Friday 9 a.m. to 6 p.m.

Least amount of engagement

Sunday





Best time to post: 
Wednesday at 10 a.m.

Best day to post:
Thursday

Safest times to post: 
10 a.m. to 5 p.m. Wed to Friday

Least engaged day of the week 
Sunday



02 twitter
With more than 350,000 tweets sent every minute, 

driving Twitter engagement can feel like a needle in 

a haystack. Marketers have to be smarter about how 

and when to reach their core audience.





Friday 9 a.m. to 10 a.m. Friday

The best times to 
post are Best day to post 

The safest times to post 
everyday 10 a.m. to noon

Least amount of engagement

Sunday mornings





Best time to post: 
Friday 8 to 9 a.m

Best day to post:
Friday

Safest times to post: 
Friday 8 a.m. to 4 p.m.

Least engaged day of the week 
Sunday
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marketers achieve their potential.  
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strategising and managing companies’ global branding, 

marketing and communications activities, I know what it 

exactly takes for a new age company to showcase and position 

its expertise to relevant stakeholders.

During the years I have amassed expertise in the areas of 

inbound marketing, integrated marcom, content, analytics, 

automation, events, public relations and design. My USP lies in 

finding the gap that inhibits the growth of the company and 

strategising a solution for the same.  
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Disclaimer: All the pictures used in this eBook are from Sprout Social.  The data and findings are part of the research conducted by Sprout Social and the 

complete post can be accessed here. The design of this eBook and the visualization is by Nilofar Nigar. 

Additional read

https://sproutsocial.com/insights/best-times-to-post-on-social-media/

